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Dolly Adventures is a new series of hard-
cover books that promotes positive interac-
tion and learning berween and a child and
her doll. Colorful illustrations and lessons
on topics like healthy eating and sun safery
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are paired with clothing designed to fita
range of dolls. The first itle, “Dolly Goes to
the Supermarket,” won an iParenting Media
Award in 2005. Call (866) 36-DOLLY or

visit wiw dollyadventures.com.



