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Plaything

i &ad Toy manufacturers take center
| " | i L stage at the 2008 American
| [y International Toy Fair

r

Talk about a casting call.

More than 1,500 toy, game and other children’s entertainment product
manufacturers, repe and importers from upwards of 20 countries will
put their best foot forward, so to speak, during the 2006 American
International Toy Fair. They'll exhibit in hopes that one of their thousands
of new products will become the star of someone’s in-store “show,” be it
at Wal-Mart, the corner specialty store, Toys “R” Us, online or elsewhere.

Hello dolly!

The Dolly Adventures, Hemsen-
burg, N.Y., offers a series of illustrated,
hardcover books that promote interac
tion and teach life lessons. New titles
are Dofly GGoes o the Beach and Dholly
froes on Vacalion, and each includes
themed clothing that fits most dolls.




